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Introduction

The Consumer Zeitgeist study
offers a panoramic view of the
evolving consumer landscape.
This initial snapshot serves as

a foundation for approaching
consumers, providing invaluable
insights into the intricacies of
their preferences and habits.

At a macro level, several key drivers are shaping consumer

behaviour. Notably, technology emerges as a ubiquitous force,
influencing how individuals interact with their surroundings. The
fusion of tech and travel, evident in the widespread reliance on

mobile apps and digital resources, exemplifies this paradigm shift.
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of travellers consider food exploration a vital aspect of their
journeys - highlighting the overlap of gastronomy and travel.

The correlation between psychometric properties and behavioural
patterns is striking. For instance, individuals who prioritise authentic
experiences over comfort are more likely to engage with street
food and offbeat destinations. This underscores the profound
impact of personal values on travel and culinary choices.

Across industries, a resounding trend is the emphasis on
sustainability. Consumers increasingly view travel, food, and
technology through an eco-conscious lens. This is reflected in the
preference for eco-lodges, conservation efforts, and a willingness
to pay more for sustainable travel experiences.

In the realm of beverages and food, a similar eco-conscious
sentiment is evident. Consumers dre gravitating towards organic
and locally-sourced products, reflecting a desire for mindful
consumption and support for local economies.

A noteworthy finding is the integral role of culinary experiences in
travel. A staggering 75% of travellers consider food exploration a
vital aspect of their journeys.

This trend not only highlights the significance of gastronomy
in cultural immersion but also presents opportunities for

the hospitality industry to enhance the culinary aspect of
their offerings.

Lastly, the study unveils an intriguing trend in travel insurance.
While a maijority (73%) opt for travel insurance, there exists a
segment (21%) that only occasionally secures coverage. The
reasons behind this behaviour range from cost considerations
to a belief in existing coverage from alternative sources.

These findings serve as a foundation for future
trend tracking and in-depth analysis. As the
study progresses, analysts can delve deeper
into the nuances of consumer behaviour,
uncovering hidden correlations and emergent
trends. Overall, this snapshot provides a
comprehensive overview of the dynamic and

evolving consumer landscape in the UK.



Food &
beverage
segment
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Palates and
preferences: a
dive into modern
consuming

In the realm of gastronomic choices, consumers
today exhibit a remarkable diversity of tastes and
preferences. From dietary habits to beverage
selections, a multitude of factors come into play,
shaping the landscape of choices in beverages
and food. A glance into the data reveals intriguing
patterns that underscore the nuanced palates and
habits of consumers. These preferences, influenced
by an array of socio-cultural and personal factors,
illuminate the evolving nature of our relationship
with what we consume.

With a discerning eye, we delve into the intricacies

of these choices, unearthing insights that paint a
vivid picture of contemporary consumption.
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A symphony of
Supplements

Vitamins and minerals, once relegated
to the realm of healthcare, now

find their place on the dining table.
The upward trend in supplement
consumption signifies a collective
dedication to holistic well-being. From
antioxidants to omega-3 fatty acids,
consumers dre turning to nutritional
reinforcements, seeking to bolster
their health from within. This shift
points to a conscientious approach
to nutrition, where individuals are
taking charge of their vitality.

Culinary canvas:
dietary preferences
& restrictions

Dietary choices, once confined to the
realm of necessity, now emerge as
vibrant expressions of personal identity.
Whether driven by ethical beliefs or health
imperatives, consumers are weaving
intricate tapestries of dietary preferences.

From the surge of flexitarianism to
the steadfast commitment to organic,
these choices are nuanced reflections

of values that extend beyond the plate.

The data illuminates not only what we
eat, but the principles that guide our
culinary journeys.

The Price of Palate -
Economic Impacts on
Choices

In the symphony of consumption, the
notes of affordability ring loud and
clear. Price emerges as a decisive
factor, conducting the choices of a
significant majority.

The data underscores the pragmatic
approach of consumers, as they weigh
the cost against the culinary experience.
This economic pragmatism, woven

into the fabric of choices, lays bare the
intricate balance between indulgence
and fiscal responsibility.



Labels and legibility -
informed consumption

In an era of information abundance,
consumers navigate the aisles armed

with a discerning eye. Labels serve as
beacons, guiding choices based on factors
ranging from expiration dates to nutritional
content. Certifications, a testament to
ethical and sustainable practices, hold
sway over an increasing segment of
consumers. The data reveals an appetite
for transparency, as individuals seek

to make informed choices in a world
brimming with options.
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The liquid canvas -
beverage preferences
unveiled

From the comforting embrace of hot
beverages to the effervescence of
fizzy drinks, the spectrum of beverage
preferences mirrors a diverse tapestry
of tastes. The data illuminates a
penchant for nuanced experiences,
from the crisp allure of sparkling
water to the comforting warmth of
tea. Whether it's a preference for natural
ingredients or the allure of caffeine,
beverages serve as potent vehicles of
pleasure and personal expression.

# As we traverse the landscape of consumer

choices in beverages and food, it becomes
evident that these preferences are far
from arbitrary. They represent a complex
interplay of personal values, economic
considerations, and a quest for well-being.

The data offers a window into the collective
psyche of modern consumers, illustrating
the myriad factors that guide their culinary
and beverage journeys. In this intricate
dance of choice, consumers emerge as
discerning orchestrators, shaping their
consumption habits in a manner that is as
diverse as it is fascinating.



Savouring health:
a glimpse into
hutritional habits

In the intricate tapestry of modern life, one thread
remains constant - the way we nourish ourselves.
A profound dance of choices unfolds, weaving
through the aisles of supermarkets, traversing
kitchen counters, and filling our dining tables. It is a
reflection of our evolving understanding of nutrition,
health, and personal well-being. Let us embark on
a journey into the world of nutritional habits, where
every morsel and sip is a conscious decision.
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The balancing act

Within this gastronomic mosaic,
resounding 65% embrace the tradition
of breakfast, while 73% honour the
midday ritual of lunch. A delicate
balance is struck with 28% partaking
in a mid-morning snack and 38%
indulging in a pre-dinner reprieve.
The day culminates with a solid 81%
gathering for the evening repast, each
choice reflecting not only taste but
also cultural and personal rituals.

Labels speak volumes

Labels, akin to storytellers, guide 71%
to scrutinise expiration dates and 50%
to decipher nutritional information. For
30%, assurance scheme logos provide
a comforting endorsement, while 24%
align themselves with the principles of
certifications like organic, non-GMO,
and more.

These discerning consumers
champion a narrative of conscious
consumption, where every label
holds a promise of quality.

A palette of preferences

Among the bevvy of beverages, a diverse
symphony unfolds. Hot beverages find
favour with 52%, while 31% embrace the
effervescence of fizzy drinks. Wine claims
the hearts of 27%, and fruit or vegetable
juices invigorate 23%.

This patchwork of preferences paints
a vivid portrait of individual tastes,
shaped by cultural influences,
health considerations, and personal
inclinations.



# In the labyrinth of consumer choices, food
and beverages are more than sustenance;

they are a reflection of values, health
aspirations, and cultural inclinations.

From morning rituals to label scrutiny,

from favored supplements to the careful
consideration of factors impacting choices,
every decision is an intricate brushstroke in
the grand canvas of modern consumption.
As the consumer navigates this vibrant
landscape, they emerge as architects of

An intriguing 46% rely on vitamins While taste reigns supreme for 48%, their own health wellness and Iifestyle
for their daily dose of vitality, and price emerges as a steadfast compass, ’ ’ .

Supplements: a pillar Beyond taste: the impact
of well-being on choices

21% bolster their health with essential guiding 59% through the aisles. Quality
minerals. Probiotics find favour with 20%, and freshness of ingredients resonate with
and omega-3 fatty acids, the elixir of 43%, and health and nutritional benefits
wellness, are embraced by 17%. sway 27% towards healthier options.

This intricate interplay of factors lays
This symphony of supplements, the foundation for every purchase,
carefully chosen, echoes a collective harmonizing pleasure and purpose.

commitment to holistic well-being.
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Epicurean explorations | .
Unveiling culinary
adventures

Amidst the bustling aisles of grocery stores and The art of home cooking

the inviting aromas of kitchens, lies a captivating
journey of culinary exploration. The modern Within the confines of kitchens, 42% don their aprons to
consumer embarks on an odyssey of tastes, engage in the culinary dance of cooking and baking.
seeking not only nourishment but also the thrill of - A testament to both creativity and practicality, it is

new flavours and experiences. In this narrative, we d cherished activity that spans generations. It is a
delve into the world of adventurous palates, where sanctuary where ingredients are transformed into art,
each meal is a gateway to cultural discovery and and where the alchemy of flavours and techniques
personal fulfillment. : yields both sustenance and satisfaction
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A Tapestry of Global Tastes: As the world shrinks, our culinary horizons expand
- reflecting a yearning for diversity, a desire to savour the world on a plate

49% Find delléht in 48% Love the soqlful 39% adqre the sEices- éf '_ 24% embr.ace American

Chmese cmsme notes of Italian Indian cooking classics
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Food & beverage
segment

O

65%
28%
73%
38%
81%

§§§
b

52%
31%
27%
23%

eat breakfast
mid-morning shack
have lunch
pre-dinner shack
eat dinner

have hot beverages
enjoy fizzy drinks
ehjoy wine regularly
have fruit or veg juice
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Price has increasingly become
a factor in people’s dining
decision-making.

o say cost influences
57 /o their F&B purchases

48% feel taste is also

a key factor

o7 focus on quality &
43 /o freshness

Underscoring the need for
a balanced approach to
indulgence and cost.

—2

&

The upward trend Consumers are more
in supplement label-savvy than ever.
consumption signifies a o o
collective dedication to N% :qud expiration
holistic well-lbeing. e
50% look at nutritional
As part of a daily routine: information.
30% seek assurance
46% take vitamins scheme logos

24% align themselves
with the organic,
17% omega-3’s non-GMO etc.

20% use probiotics

Consumers entwine eating habits with
their ethical standings.

Preferences such as like flexetarianism and
veganism are on the rise, and are as much
about personal beliefs as they are about diet.

)

VEGAN

48% Love home cooking
40% Prefer dining out
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The price of quality

In the realm of food choices, 59% are
swayed by the price and affordability of
products. Yet, for 43%, quality and freshness
of ingredients are non-negotiable. This
delicate balance between budget and
quality is a testament to the discerning
nature of the modern consumer, who
seeks both value and excellence in their
culinary adventures.
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The ritual of dining out

While home cooking is cherished, 40%
relish the experience of dining out. It is

a moment of indulgence, a break from
routine, and an opportunity to savour
culinary artistry. From intimate family
gatherings to vibrant social outings,
dining out is a cherished ritual that
celebrates the shared joy of food and
fellowship.

# In the realm of food and beverages, the
modern consumer dons the mantle of an
epicurean explorer. From global tastes to
the art of home cooking, from discerning
label scrutiny to the delicate dance
between price and quality, every choice is a
step towards a richer, more flavorful life.

Culinary adventures become not only a
means of sustenance but also a medium
of cultural exchange and personal
fulfillment. In this gastronomic journey, the
cohsumer emerges as a curator of their
owh epicurean narrative, weaving together
flavours, traditions, and memories.

11



Food &
beverage
consumers

o
)
—
L
e -

g a

.Q&itgeist repor!: Autumn 2023 V]



The coffee

As dawn breaks, a ritual unfolds in

households worldwide. It begins with the
soft hiss of boiling water and the familiar
scent of freshly ground beans. For many,

this daily communion with coffee is
more than a beverage; it's a cherished
tradition that kickstarts the day.

In this realm of caffeination, 53% find solace in their daily cups, with
17% indulging more than three times a week. This is more than a mere
dose of caffeine; it's an integral part of their daily rhythm, a moment

of quiet reflection or a shared connection over a steaming mug.

Have coffee more
than 3x a week
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connoisseurs

The Morning Ritual’s Companion
Teq, with its comforting embrace, captivates 51% who indulge
more than three times a week. It's a gentler alternative, offering
a myriad of flavours, from brisk and invigorating to soothing and
herbal. As the sun rises, the consumer has a choice between the
invigorating kick of coffee and the soothing grace of tea.

The Balanced Choices

In the dance of dietary preferences, 65% start their day with
breakfast, while 73% honour the midday sun with lunch. These
moments of nourishment shape the day, providing the fuel

and sustenance needed to face the world. It's not merely about
sustenance; it's about setting the tone for the day ahead.

Conclusion

In the quiet moments of early morning, the consumer finds
solace in their chosen elixir, whether it's the robust embrace of
coffee or the comforting warmth of tea. These morning rituals
not only prepare them for the day but also serve as a source of
comfort, a moment of mindfulness, and a small act of self-care
in a bustling world.

3%
drink coﬂee
dCIIly ViR ‘

1%

prefer tea



The art of

seasohal feasting

As the seasons change, so do the culinary
landscapes. From the crisp harvests of
autumn to the vibrant blooms of spring,
the consumer’s palate follows nature’s
rhythm, embracing seasonal ingredients in
a dance of flavours and colours.

The Harvest's Bounty

Autumn brings forth a cornucopia of earthy delights. With 54%
favouring hearty stews and 51% indulging in pumpkin-spiced
creations, the consumer revels in the rich tapestry of autumnal
flavours. It's a time of warmth and comfort, a celebration of the
year’s bountiful harvest.

Winter's Comforts

As winter descends, 39% turn to hearty soups and 38% seek solace
in hot chocolate’s embrace. It's a season of huddling close, seeking
comfort in warmth and familiar flavours. From the crackle of a
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fireplace to the aroma of simmering stews, winter’'s culinary
offerings provide a sanctuary against the chill.

Spring’s Awakening
With the arrival of spring, 63% gravitate towards fresh salads,

celebrating the renewal of life. It's a time of crisp greens, tender
shoots, and the promise of brighter days. The consumer embraces
this season of rejuvenation with open arms, allowing the vibrant
colours and flavours to inspire their culinary creations.

Conclusion
In the ever-turning wheel of seasons, the consumer finds joy and

enjoy hearty soups and '
stews as the weather cools

O
3%
Turn to salads in spring to
celebrate freshness and life

inspiration in the changing bounty of nature. From the hearty
embrace of autumn to the comforting solace of winter and the
fresh awakening of spring, each season brings forth a new palette
of flavors and possibilities, inviting the consumer to partake in
nature’s culinary symphony.



The global pantry
A journey through flavors

In the aisles of supermarkets and specialty  Spices: The Passport to Flavor e
In the spice section, 56% of consumers explore a world of bold, The global pantry opens its doors to the consumer, inviting them
stores, the consumer embarks on a global : X . k. .

: aromaitic flavours. Whether it's the fiery warmth of chilli powder to embark on a journey through flavours. From sauces that
journey through flavours. The world's or the fragrant allure of cumin, these spices hold the power to carry the essence of distant cultures to spices that transport
culina ry treasures are no |onger dista nt; transport taste buds to distant lands. It's a journey of sensory taste buds, and the rise of international cuisine in kitchens

eap. e ou e exploration, where a pinch of spice becomes a ticket to a world worldwide, it's a testament to the consumer’s openness to

they're within arm’s reach, waiting to be i i i . . . £

) of flavour. culinary exploration. In this global feast, each meal becomes
discovered and savoured. an opportunity to savor the diverse and rich tapestry of world

The Rise of International Cuisine cuisine.

A World of Sauces Restaurants and home kitchens alike resonate with the sizzle and
The condiments aisle beckons, offering a tantalising array of aroma of international cuisine. With 49% of consumers drawn
sauces and dressings from around the world. From the piquant kick to the allure of global flavours, it's a testament to the growing
of Sriracha to the umami depth of soy sauce, 48% of consumers curiosity and openness to culinary exploration. From sushi rolls
eagerly incorporate global sauces into their meals. Each bottle holds to tacos, the consumer’s plate becomes a canvas for global
the essence of a distant culture, ready to transform a dish into a inspirations.

culinary adventure.

4 8% incorporate global sauces

into their meals

48% regularly seek out

international cuisine




From farm to table

Sustainable Dinin

In an era of heightened environmental
conscioushess, the consumer embarks on
a journey towards sustainable dining. The
focus shifts from mere consumption to
mindful choices that consider the impact
on the planet, from farm to table.

The Localvore Movement

With 58% actively seeking local produce, the consumer champions

the cause of supporting nearby farmers and reducing food miles.

Farmers’ markets and community-supported agriculture programs

become more than just shopping venues; they're a statement of
commitment to local communities and sustainable agriculture.

actively seek
local produce
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The Rise of Plant-Based Fare

Plant-based dining experiences a surge in popularity, with 45% of
consumers incorporating more plant-based meals into their diet.
It's not merely a dietary choice; it's a conscious effort to reduce the
environmental footprint and embrace a more sustainable way of
eating. The plate becomes a canvas for creativity, showcasing the
richness and diversity of plant-based ingredients.

Mindful Consumption and Food Waste Reduction
Awareness of food waste’s impact on the environment drives

62% of consumers to take active measures in reducing wastage.
From mindful meal planning to creative use of leftovers, each act
becomes a step towards a more sustainable food ecosystem. The
consumer becomes a steward of resources, honouring the journey
that food takes from production to consumption

Conclusion

In the realm of sustainable dining, the consumer becomes a
conscientious participant, making choices that resonate beyond
the plate. From supporting local farmers to embracing plant-
based fare and reducing food waste, it's a journey of mindful
consumption that leaves a positive mark on the planet.

oY%

©

are incorporating more plant-
based meals into their diet.

2%

0O

of consumers to take active
measures in reducing wastage




The culinary explorer

A world of exotic flavours

For the adventurous palate, the world is a

treasure trove of exotic flavours waiting to
be discovered. The consumer dons the hat

of a culinary explorer, seeking out tastes
and ingredients from far-flung corners of
the globe.

The Spice Odyssey

Spices become the passport to a world of flavour, with 54% of
consumers venturing beyond the familiar. From the smoky allure
of paprika to the fiery kick of harissa, each spice is a gateway to a
different culinary tradition. The consumer’s kitchen transforms into
a spice bazaar, where the aroma of distant lands mingles with the
sizzle of pans.

Fusion Cuisine: Where Worlds Collide

In the fusion of culinary traditions, 48% of consumers find a
playground for creativity. It's a realm where boundaries blur,
and flavours intermingle in unexpected harmony. From sushi
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burritos to curry pizzas, each dish is a testament to the global
interconnectedness of cuisine, offering a taste of culinary evolution.

The Quest for Authenticity
Authenticity becomes a guiding principle, with 43% of consumers
seeking out traditional recipes and techniques. Whether it's
perfecting the art of handmade pasta or simmering an authentic
curry, the consumer pays homage to the roots of global cuisine. It's
a journey of respect for culinary heritage, where each dish tells a
story of tradition and culture.

of consumers favor
fusion cuisine

©
3%
seek out traditional
recipes

Conclusion
In the world of exotic flavours, the consumer embraces the role
of a culinary explorer, seeking out new tastes and ingredients
from distant lands. From the spice-laden journey to the fusion of
culinary traditions and the quest for authenticity, it's a testament to
the unending richness and diversity of global cuisine.



A culinary haven

In the heart of many homes, the kitchen
transforms into a sanctuary of creativity
and comfort. The consumer embraces the
joy of home cooking, finding solace and
fulfillment in crafting meals from scratch.

The Pleasure of Creation
For 56% of consumers, the act of cooking becomes a creative
endeavour, a canvas for expression. From experimenting with new

ingredients to crafting intricate dishes, the kitchen becomes a space

of innovation and personal touch. Each meal is a reflection of the
consumer's unique culinary identity.

view home
cooking as
a creative

experience
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The joy of home cooking

Family Traditions and Generational Recipes

In the passage of recipes from one generation to another, 62% find
a connection to their roots and a sense of continuity. It's not merely
about the taste; it's about the stories and memories woven into
each dish. Family gatherings become a celebration of heritage,
where each bite carries the echoes of generations past.

The Nourishing Ritual

Cooking is more than a chore; it's a ritual of self-care and
nourishment. For 58% of consumers, it's a way of ensuring that
each ingredient is chosen with intention and each meal is a
gesture of self-love. The kitchen becomes a place of mindfulness,
where the act of cooking is a testament to the value placed on
one’s well-being.

Conclusion

In the realm of home cooking, the consumer finds solace and
fulfillment in the act of creation. Whether it's infusing personal
touch into every dish, celebrating generational recipes, or
embracing cooking as a nourishing ritual, the kitchen becomes a
haven of comfort and creativity.

62%

cook to feg
connhectec
thelir roots

58%
view cooking as
self-care




The art of culinary pairing

Elevating dining experiences

In the realm of culinary artistry, the
consumer embraces the harmony of
flavours through expert pairing. From wine
and cheese to the perfect fusion of spices,
the art of culinary pairing becomes a
gateway to elevated dining experiences.

The Symphony of Wine and Cheese

For 51% of consumers, the pairing of wine and cheese is a delicate
dance of complementing and contrasting flavours. It's a journey of
discovery, where the right combination can transform a meal into an
unforgettable experience. Each sip and bite harmonise to create a
symphony on the palate.

51 o/ enhjoy a paring of
O wine and cheese

The Alchemy of Spice Blends Conclusion

In the hands of a skilled consumer, spices are not mere In the world of culinary pairing, the consumer emerges as an
ingredients; they're alchemical elements that transform a dish. artist, blending flavours with precision and creativity. From
With 46% experimenting with spice blends, the kitchen becomes the classic symphony of wine and cheese to the alchemy

a laboratory of flavour. Each combination is a testament of spice blends and the exploration of new frontiers, each

to the consumer’s mastery of the subtle art of balance and pairing is a testament to the consumer’s dedication to
enhancement. elevating dining experiences.

Beyond Basics: Beverage and Food Pairing 1
Beyond the traditional, the consumer explores new frontiers

of pairing, with 39% venturing into uncharted territories. It's

a world where unexpected combinations reveal hidden
dimensions of flavour. From craft beer and artisanal chocolates
to unconventional cocktail and snack pairings, the consumer
lbbecomes a fearless pioneer of taste.

o experiment with less
39 /o traditional combinations

19



The sustainable pantry:

Nourishment for body & planet

With a growing awareness of the impact
of food choices on the environment, the
consumer transforms their pantry into a
bastion of sustainability. It's not just about
nourishment; it's about being a steward of
the planet.

The Ethical Ingredient Quest

For 50% of consumers, the journey begins with a commitment

to ethical sourcing. The pantry becomes a curated collection

of ingredients from companies that prioritise fair trade, organic
practices, and sustainable sourcing. Each choice is a vote for a more
equitable and environmentally conscious food system.

The Culinary Upcycler

With 43% leading the way, the consumer embraces the art of
upcycling in the kitchen. Leftovers and scraps are no longer
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discarded; theyre transformed into flavorful creations. The pantry
becomes a treasure trove of potential, where every ingredient has
a second chance to shine.

Mindful Consumption and Conscious Waste Reduction
In the quest for sustainability, 52% of consumers actively work
towards reducing food waste. From meal planning to mindful
consumption, the pantry becomes a reflection of the consumer’s
dedication to resourcefulness. It's a space where each choice is a
step towards a more sustainable and nourishing future.

Conclusion

In the world of the sustainable pantry, the consumer becomes

a steward of both body and planet. Through ethical ingredient
choices, culinary upcycling, and mindful consumption, the pantry
becomes a sanctuary of sustainability. Each action is a testament
to the consumer’s dedication to nourishing themselves while
treading lightly on the Earth.

2%

work to
reducing
waste

°0%

look to ethically
source their food




The artisanal revolution

Rediscoverin

In an era of mass production, the
consumer embarks on a journey to
rediscover the beauty of artisanal
craftsmanship. From bread to beverages,
the consumer seeks out products that bear
the mark of human hands and dedication.

The Bread Connoisseur

With 47% seeking artisanal bread, the consumer celebrates the
alchemy of flour, water, and time. Each loaf is a testament to the
patient hands that shaped it, and the consumer’s discerning
palate revels in the depth of flavour and texture that only
artisanal bread can offer.

Craft Brews and Beyond

The consumer’s thirst for craftsmanship extends to beverages, with
44% exploring the world of craft beers and small-batch spirits. Each
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g craft

sip is a tribute to the artistry of the brewer or distiller, and the
consumer’s discernment seeks out nuanced flavours and unique
profiles that mass-produced options simply can't replicate.

The Handcrafted Pantry

Beyond bread and beverages, the consumer seeks out
handcrafted products for their pantry. From small-batch jams

to artisanal cheeses, the pantry becomes a curated collection of
products that bear the mark of craftsmanship. Each jar and wheel
of cheese tells a story of dedication and expertise.

Conclusion

In the age of artisanal craftsmanship, the consumer celebrates
the human touch in their food and beverages. From the art of
breadmaking to the world of craft brews and the handcrafted
treasures of the pantry, each choice is a testament to the
consumer’s appreciation for the artistry that elevates everyday
products into culinary experiences.

44%

Of consumers seek out craft

beers and spirits

47%

purchase artisanal bread




Section 3:

Cconsumer
tech
segment
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The tech
consumer

In the heart of the digital age, our protagonist thrives.
Technology is not just a tool but an integral part of
their existence, shaping every facet of their life. From
communication to entertainment, work to personal
organisation, it weaves through their daily routine,
touching every domain with its transformative power.

Guided by a balanced approach to tech acquisitions,
they seek the sweet spot between cutting-edge
features and practicality. Their faith in technology

is unwavering, seeing it not only as an enhancer of
personal quality of life but as a force for societal
progress. They navigate the rapid evolution of tech
trends with an adeptness that comes from actively
engaging with social media and online communities.

Yet, their fascination with technology doesn't

end in the present; it extends into the future, with

a keen interest in emerging fields like Artificial
Intelligence, 5G, and Virtual Reality. This tech-driven
life is complemented by a rich tapestry of personal

interests, from music and sound to home automation,

painting a portrait of a dynamic and multifaceted
individual. The following chapters unravel the
intricacies of their tech-centric world.
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A tech-centric life

In a world where technology reigns
supreme, our protagonist stands at the
forefront. With 82% declaring technology
as extremely or very important in

their daily routine, it's clear that our
consumers life revolves around the
digital realm. They seamlessly weave
technology into their existence, from
the moment they wake up to when
they retire for the night.

For our tech enthusiast, commmunication
(71%) and entertainment (71%) form the
bedrock of their tech reliance. It's not
just a means to an end; it's a way of life.
From video calls to family in distant time
zones to unwinding with a streaming
service at night, their connection to the
digital world is unwavering.

Seeking guidance in the
digital labyrinth

While their journey in the digital landscape
is largely self-guided, there are moments
when our protagonist seeks a guiding
hand. In these times, it's not the mystical
oracle but rather themselves (44%) who
lead the way. They are the captains of
their digital ship, charting courses through
the vast sea of online information.

However, theyre not entirely without allies.
When seeking technology-related help,
their spouse or partner (19%) often lends
a hand. This interplay between self-
reliance and partnership forms the
foundation of our consumer’s tech-
driven life.

The pillars of tech
dependence

Our protagonist relies heavily on
technology in various domains of life.
Communication (71%) and entertainment
(71%) are the twin pillars upon which

their digital world stands. Whether it’s
connecting with loved ones across the
globe or binge-watching the latest
series, technology is the bridge to
their desired experiences.

But work (57%) is also an integral part
of their life, where technology fuels
productivity and connectivity. With
these domains deeply intertwined, their
reliance on technology is both personal
and professional, blurring the lines
between work and leisure.
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The balancing act of
buying tech

When it comes to acquiring tech
devices, our protagonist exhibits a

keen sense of balance. While they
appreciate high-end products with the
latest features (29%), they're equally
pragmatic in their pursuit, seeking
products that strike a balance between
quality, features, and price (60%).

This balanced approach mirrors

their life philosophy: embracing
technology’s advancements while
staying rooted in practicality. Our
consumer isn't swayed by shiny features
alone; they're discerning, always striving
to make technology work for them.
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The love affair with
technology

Technology has woven itself into the
fabric of our consumer’s life, and the
results are resoundingly positive. An
overwhelming 81% believe technology
has improved the quality of their

life. It's not just a tool; it's a source of
empowerment and enrichment.

Their faith in technology extends
beyond personal benefit. A significant
76% believe in its positive impact on
society, and 68% see it as the harbinger
of a brighter future for humanity. To

our consumer, technology isn't just
convenience; it's a force for progress
and change.

Keeping up with the
digital age

Our consumer recognizes the pace at
which technology evolves (37%), and

it doesn’t faze them. They actively seek

out sources to stay informed. Social
media (53%) and YouTube (49%) are
their go-to platforms for tech trends
and product updates. Their social
networks and online communities
are not just spaces for connection
but also hubs of knowledge.

But they aren't beholden to
technology’s relentless march.
Newspapers and magazines (24%)
are fading from their radar, signalling
a shift towards the digital realm for
information and inspiration.

Anticipation for
tomorrow's tech

Our protagonist’s tech fascination
extends beyond the present. They
harbour genuine excitement for
emerging technologies, with Artificial
Intelligence (38%), 5G (29%), and
Virtual Reality (26%) topping their list
of interests.

These arent just buzzwords; they
represent the future our consumer
eagerly awaits. Whether it's the
promise of Al revolutionising
daily life or the potential of

5G connectivity, they're ready
to embrace the next wave of
innovation.

A multifaceted tech
enthusiast

As we delve deeper into our consumer’s
life, we discover a complex individual.
Beyond their tech-driven existence,
they're music and sound enthusiasts
(38%) and keen on home automation
(31%). They're not confined to the
digital realm; they're also passionate
about exploring the world of arts,
culture, and personal interests.

In their journey through this tech-infused
world, they've embraced the diversity

of experiences it offers. From the high-
tech to the artistic, our consumer is a
testament to the multifaceted nature
of modern life in the digital age.
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And so, our story unfolds, showcasing
the intricacies and connections in
the life of a modern consumer who
navigates the digital landscape with
a blend of self-reliance, curiosity, and
optimism for the future.

In the tapestry of modern existence,
our protagonist’s story is a testament
to the profound impact of technology
on individual lives. Through their
preferences, habits, and aspirations,
we withess a harmonious dance
between human desires and the
relentless march of innovation.
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From brand loyalty to cybersecurity
awareness, every choice is a reflection of
their nuanced understanding of the tech
landscape. Their adaptability and curiosity
paint a vivid picture of a consumer who
embraces change with open arms. In their
pursuit of balance, they stand as a beacon
for a generation

As the digital horizon stretches infinitely
before them, our protagonist remains
poised, ready to embrace what the future
holds. They remind us that in the realm of
technology, the journey is as important as
the destination, and that every choice we
make is a step towards a brighter, more
connected tomorrow.
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The digital
landscape

In the intricate tapestry of contemporary
consumer behaviour, we explore the digital
world of a tech-savvy collective. This is a tale
of the modern consumer, whose choices and
preferences shape the landscape of the digital
era. From brand loyalties to cybersecurity
awareness, this story unravels the insights that

paint a portrait of today’s connected consumer.
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Navigating a digital
landscape

This is a story of consumers, their lives
seamlessly interwoven with technology.
From smartphones to laptops, their
digital presence saturates every
corner of their daily routine. They

are seasoned explorers of the digital
realm, using platforms like Facebook
and YouTube for commmunication,
entertainment, and staying informed.
These consumers are the embodiment
of the modern era, blending technology
into work and leisure without hesitation.

Crafting the ideal digital
experience

These consumers are discerning in

their tech choices, valuing a blend of
quality, features, and price. A significant
majority, 60%, opt for products that offer
this harmonious balance. They seek the
sweet spot where functionality meets
affordability, reflecting their pragmatic
approach to tech purchases.

Unearthing brand loyalty

While these consumers appreciate
value, brand loyalty still thrives among
them. 55% have preferred brands but
remain open to experimentation.
They strike a delicate chord between
familiarity and curiosity, a dance
between sticking with tried-and-true
brands and the allure of novelty.
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This narrative unravels the
intriguing fabric of contemporary
consumer behaviour. The modern
consumer is tech-immersed,
carefully balancing loyalty

and innovation, and remaining
vigilant in a digital world fraught
with cyber dangers. Their
entertainment choices are a

blend of the new and traditional,
reflecting their ever-evolving
tastes. These chapters portray a
consumer segment shaped by
the digital age, forging a unique
path in the world of technology
and beyond.
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Battling Cyber
Insecurities

In the digital age, cybersecurity

is paramount. A whopping 96%

of these consumers have felt the
looming threat of cyberattacks.
Despite this, they remain confident
in their ability to identify and dodge
potential hazards. This confidence is
a testament to their digital acumen
and adaptability.

A window into
entertainment
preferences

Peering into their leisure time,

we discover a varied palette of
entertainment. Streaming services like
Netflix reign supreme, capturing the
hearts of 48%. However, traditional TV
channels like the BBC and ITV still hold
significant sway, with 34% missing them
dearly if gone. This eclectic mix speaks
to their diverse tastes in leisure.
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Connecting in
the digital age

In this exploration of consumer behaviour,
we delve into the realm of internet services
and connectivity. This narrative unravels the
preferences and priorities of the modern
consumer, shedding light on their choices when
it comes to internet providers, subscription
services, and the factors that influence their
decisions. From broadband speeds to brand
loyalty in the world of connectivity, this story
paints a vivid portrait of the connected
consumer.
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Connecting

The consumer’s choice of internet
service provider (ISP) is a critical
aspect of their digital experience. 56%
lean towards online retailers for tech
acquisitions, while 40% still value the
tactile experience of physical stores.
However, brand loyalty plays a role,
with 55% open to trying new brands,
demonstrating an interesting balance
between exploration and preference..

Broadband speed and
preferences

For these consumers, a fast and reliable
internet connection is hon-negotiable.
49% opt for broadband, while 39% indulge
in the speed of fiber-optic connections.
Interestingly, 26% are uncertain about
their broadband speed, signifying a need
for clearer communication from service
providers.

The ISP dilemma: to
switch or stay?

While these consumers appreciate
value, brand loyalty still thrives among
them. 55% have preferred brands

but remain open to experimentation.
They strike a delicate chord between
familiarity and curiosity, a dance
between sticking with tried-and-true
brands and the allure of novelty.
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Subscriptions and
digital choices

Subscription services have become
an integral part of their digital
ecosystem. Video streaming services
lead the pack at 63%, followed by
music streaming at 44%. Interestingly,
only 12% invest in fitness subscriptions,
suggesting a segment keen on diverse
digital experiences but selective about
their fitness journeys.
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The cybersecurity
conundrum

As they navigate the digital world, these
consumers dre not impervious to cyber
threats. 39% have encountered phishing
emails or messages, underlining the
importance of vigilance. Nevertheless,
their confidence levels in identifying
and evading potential cyber threats
are commendably high, with 94%
expressing confidence.

This narrative illuminates the intricacies
of consumer behaviour in the realm of
internet services. The modern consumer,
while discerning in their choices, places
a premium on speed, reliability, and
cost-effectiveness. Their subscription
preferences reflect a diverse digital
appetite. Furthermore, they are vigilant
against cyber threats, armed with a
high degree of confidence in navigating
the digital landscape. This story paints
a portrait of a connected consumer,
skillfully navigating the intricacies of the
digital highway.
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The smart home

revolution

In the age of connectivity, the consumer
finds themselves at the intersection

of technology and home life. The

smart home revolution has permeated
their daily routines. From Al-powered
assistants to energy-efficient appliances,
their homes have transformed into hubs
of seamless automation.

The Intelligent Hub

The consumer embraces smart speakers and Al assistants, with
38% expressing keen interest. These devices serve as the epicenter
of their connected homes, orchestrating tasks and answering
queries with precision. Meanwhile, 31% show enthusiasm towards IoT
devices, weaving a web of interconnectedness in their living spaces.
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Efficiency and Energy Consciousness

Efficiency is paramount, as 16% express a strong interest in
energy storage and advanced battery technologies. The
consumer demonstrates a commitment to sustainability,
seeking products that minimize their environmental footprint.
This narrative paints a vivid picture of a consumer who
doesn't just embrace technology for convenience, but also for
a greener tomorrow.ead.

Conclusion

In the world of connected living, the consumer is not only
seeking convenience but also a sustainable and efficient
lifestyle. Their interest in smart home technologies and
energy-conscious solutions is indicative of a conscientious
consumer, striving for a harmonious balance between
technology and the environment.
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The realm of manufacturing and personal
creativity is undergoing a seismic shift,
thanks to 3D printing. This narrative
unravels the consumer’s fascination with
this groundbreaking technology, shedding

light on their preferences and applications.

A World of Possibilities

While 14% express interest in 3D printing, the consumer’s enthusiasm
extends beyond a mere fascination. They see this technology as a
gateway to creativity, innovation, and even practical applications in
their day-to-day lives. From prototyping to personalised gifts, the
potential is boundless.
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Crafting the future
with 3D printing

Navigating Affordability and Accessibility

Balancing affordability and functionality is paramount for

the consumer, as they navigate the world of 3D printing. 39%
prioritise a balance of quality, features, and price when making
purchasing decisions, showcasing their discerning approach
to this technology.

Conclusion

In the evolving landscape of manufacturing and personal
expression, the consumer is drawn to the limitless potential
of 3D printing. Their considerations for affordability and
functionality underscore a pragmatic approach to adopting
this transformative technology.

are fascinated with
3D printing

39%

seek reassurance
of quality




The consumer stands at the precipice

of a quantum leap in computing.
Quantum computing holds the promise

of revolutionising industries and solving
complex problems. This narrative unravels
the consumer’s perspectives on this
cutting-edge technology.

Quantum Computing: A Glimpse into the Future

While only 9% express interest in quantum computing, this select
group is attuned to the immense potential it holds. They recognize
its power to tackle complex computations that were once
inconceivable, ranging from cryptography to drug discovery.
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Exploring the
quantum frontier

A Landscape of Curiosity and Caution

The consumer approaches quantum computing with a

mix of curiosity and caution. They acknowledge the need

for advancements in this field, yet they also grapple with
concerns about its potential impact on privacy and security,
as expressed by 40%.

Conclusion

In the realm of quantum computing, the consumer envisions
a future brimming with unparalleled computational power.
Their blend of curiosity and apprehension showcases a
discerning approach, one that balances optimism with a
healthy dose of skepticism. As this technology evolves, so too
will the consumer’s understanding and expectations.

0%

approach quantum
computing with a
mix of enthusiasm
and caution




In an era dominated by technology, the
consumer has ushered in a revolution in

persondlised health and wellness. This

narrative unravels their interactions with

health tech, revealing a shift towards
proactive self-care.

35%
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Express reliance on
technology for health & fithess

Empowering Wellness Choices

35% of consumers express reliance on technology for health
and fitness. From wearable devices to health tracking apps,
they've embraced a proactive approach to their well-being.
This chapter unveils their commitment to understanding and
improving their health.

Balancing Trust and Privacy

The consumer's reliance on health tech is not without
reservations. 40% express concerns about privacy related
to technology, indicating a need for transparent and secure
solutions. This chapter delves into the delicate balance
between harnessing technology for health benefits and
safeguarding personal information..

3 50/ are concerned
O about privacy

The Era of personalised health tech

Conclusion

In the realm of personalised health tech, the consumer emerges
as an empowered advocate for their well-being. Their embrace
of wearable devices and health-tracking apps is indicative of

a proactive approach to health. However, their concerns about
privacy underscore the need for robust safeguards in this rapidly
evolving landscape.
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In an age of digital entertainment,

the consumer finds themselves at the
crossroads of a streaming revolution.
This narrative explores their preferences,
choices, and the evolving landscape of
entertainment consumption.

The Streaming Symphony

A staggering 63% of consumers subscribe to video streaming
services, solidifying the dominance of this medium. This chapter
delves into their preferences, highlighting the platforms that have
become integral to their entertainment routines.

The Dynamic Duo: TV Channels and Streaming

While streaming services hold sway, traditional TV channels still
retain their relevance. 34% express a strong attachment to TV
channels, emphasizing a diverse viewing palette. This chapter paints
a vivid picture of a consumer who navigates seamlessly between
the old and the new.
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Navigating the
Streaming Seas

Conclusion
The consumer’s entertainment landscape is a vibrant tapestry,

woven with the threads of streaming services and traditional TV

channels. Their preferences underscore a dynamic and diverse 6 30/

approach to entertainment, reflecting a nuanced understanding o

of the evolving media landscape. b P b t
subscribe to

video strea

34%
are fond of
specific channels




Bridgin

In a world that thrives on connectivity, the
consumer finds themselves at the heart

of an evolving digital landscape. This

narrative sheds light on their preferences,
concerns, and the role of connectivity in

their lives.

The Broadband Backbone

49% of consumers rely on broadband for their primary internet
connection, emphasising the pivotal role it plays in their digital
experiences. This chapter unravels their preferences for internet

speed and providers, highlighting the need for seamless
connectivity.
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the
Connectivity Divide

The Connectivity Conundrum
While connectivity is integral, concerns about network
coverage persist. 37% consider better network coverage a
compelling reason to switch mobile networks, underscoring
the importance of reliable connections. This chapter

delves into the consumer’s quest for uninterrupted digital
experiences.

Conclusion

For the consumer, connectivity is not merely a convenience
but an essential facet of their daily lives. Their preferences
for reliable broadband and network coverage underscore
a fundamental reliance on seamless digital experiences.
As technology advances, so too will their expectations for
uninterrupted connectivity.

“a9%

rely on
broadband for
internet

37%

would switch for

better coverage



63%

Nurturing Financial o e el for
40%

Wellhess

In an age of digital transactions and The Privacy Paradox .

financial innovation, the consumetr While convenlence. is pqran.wount,. 40% of con.sumers. express are concerned about pnvqcy
concerns about privacy in financial transactions. This

stands at the intersection of convenience chapter delves into their balancing act between embracing

and security. This narrative unveils digital finance and safeguarding their financial information,

their hCIbitS, preferences, and concerns highlighting the need for robust security measures.

surrounding financial technology. conclusion
The consumer’s financial landscape is marked by a

Digital Wallets and Beyond seamless embrace of digital solutions, from mobile wallets

The consumer’s reliance on digital wallets and payment apps to contactless payments. Their trust in the security of these

is pronounced, with 63% utilising them for financial transactions. platforms underscores a growing confidence in the future

This chapter explores their seamless transition towards cashless of digital finance. However, concerns about privacy remind

transactions, reflecting a deep trust in the security of digital us that the journey towards a cashless society must be

financial solutions. accompanied by vigilant safeguards.
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Frontiers

In a world driven by knowledge and skill,
the consumer finds themselves navigating
an evolving educational landscape. This
narrative sheds light on their pursuits,
interests, and the role of technology in
their learning journey.

The Digital Classroom

35% of consumers turn to technology for education and skill
development, highlighting a shift towards online learning. This
chapter unravels their preferences for e-learning platforms and
digital resources, reflecting a commitment to lifelong learning.
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Exploring Educational

The Diverse Learning Initiative

While digital platforms play a significant role, traditional
methods of learning remain relevant. 24% express a
preference for in-person education, emphasising a
balanced approach to acquiring knowledge. This chapter
paints a vivid picture of a consumer who embraces diverse
learning modalities.

Conclusion

The consumer’s pursuit of knowledge is a dynamic journey
that spans digital platforms and traditional learning
environments. Their commitment to lifelong learning,
facilitated by technology, is indicative of a proactive
approach to personal and professional development.

As education continues to evolve, the consumer stands
poised to adapt and thrive in this dynamic landscape.

oL
use technology for learning

24%

prefer in-person education
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Journeys
Unveiled:
Exploring the
Traveler's Quest

In an era marked by the convergence of
technology and wanderlust, the modern traveller
is on a quest for new horizons, experiences, and
connections. This narrative delves into the heart
of travel preferences and habits, revealing the

collective spirit of the contemporary globetrotter.

Drawing from a tapestry of data, we unravel the
choices, desires, and motivations that shape the

traveller's journey. A vivid picture of contemporary

consumption.
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Timely adventures: a
passport to the world

With time as their compass,
travellers embark on journeys that
vary from recent escapades to far-
off memories. Some traverse the globe
every few months, savouring the thrill

of perpetual exploration. Others choose
to revisit cherished destinations, with
memories etched in experiences from
over a yeadr ago. The traveller's passport
tells tales of distant lands and cherished
memories.

The Allure of the Unknown

Despite the unpredictability of life,

a resounding 86% of travellers have
concrete plans for future adventures.
Whether driven by business or leisure,
the anticipation of new experiences stirs
excitement in their hearts. The allure of
exploring uncharted territories and
immersing themselves in diverse
cultures propels them forward.

Travelling:
a year-round affair

Travel knows no bounds as it weaves
through the calendar year. For many, the
idea of waiting a whole year for a single
journey has become antiquated. The
modern traveller yearns for multiple
escapes, punctuating their lives with
leisure and exploration. The duration
varies, with short getaways and extended
stays both holding a special place in
their hearts.
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Where the Winds Take
Them: Destinations in
Demand

From the sun-kissed shores of Spain
to the cultural treasures of France,
travellers have their sights set on an
array of destinations. Spain, France,
and the United States top the

list, drawing adventurers to their
unique charms. The global traveller's

itinerary is as diverse as the world itself,

spanning continents and cultures.
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The modern traveller is a global
citizen, navigating the world
with curiosity and purpose. Their

journeys are a testament to the
human spirit's indomitable thirst for
adventure. With each adventure,
they weave the tapestry of their
lives, embracing the unknown,
cherishing memories, and forging
connections that transcend
borders. In a world ripe with
possibilities, the traveller's quest
continues, fueled by a passion for
exploration and the promise of new

Planning the Odyssey:
Tools and Priorities

In the digital age, travel planning
is a sophisticated art form. Booking
agencies, airline websites, and price :
comparison platforms guide the way, | horizons.
while social media and personal

networks offer recommendations.
Affordability and cultural immersion are
paramount, with the climate, safety, and
accessibility also influencing decisions.



Gastronomic
Expeditions: A
Culinary Journey
Around the World

In a world where flavours transcend borders, the
modern consumer is on a quest for gastronomic
experiences that titillate the taste buds and stir the
soul. According to recent surveys, 68% of travellers
view sampling local cuisine as a pivotal part of
their journey. This narrative unravels the culinary
tapestry of the contemporary explorer, delving into
preferences, habits, and motivations that shape
their culinary odyssey.
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Palate Pioneers: Exploring
the Culinary Landscape

The modern epicurean is a seeker

of diverse flavours, often journeying

to distant lands in pursuit of culinary
treasures. Their passports bear witness
to a gastronomic voyage that spans
continents and cultures. Research
indicates that 72% of travellers
actively seek out authentic food
experiences, whether through street-
side stalls or Michelin-starred
establishments.

The Global Pantry: Sourcing
and Savouring Ingredients

In the modern kitchen, the pantry is a
treasure trove of international ingredients.
The adventurous cook seeks out exotic
spices, rare fruits, and unique herbs,
infusing their creations with global flair. A
survey reveadled that 81% of consumers
incorporate at least one international
ingredient in their weekly cooking
routine.

Culinary Alchemy:
Cooking as Creative
Expression

Cooking has evolved into an art form,
with the modern consumer donning
the apron as a painter wields a brush.
They experiment, blend, and innovate,
transforming raw ingredients into
culinary masterpieces. The kitchen
is a canvas, and each dish a stroke
of genius, reflecting the 62% who
consider cooking a creative outlet.
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The modern gastronome is

an intrepid explorer of taste,
navigating a world of flavours
with discerning palates and open
hearts. Through their culinary
journeys, they forge connections
with distant cultures, celebrating
the rich tapestry of global cuisine.
In the kitchen, they are artists,

weaving together ingredients
with skill and passion. Each

meal is a testament to their
appreciation for the world’s
culinary diversity, and a reminder
that the joy of discovery is as
close as the next dish.
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From Farm to
Fork: A Journey of
Sustainability

For the modern consumer, the source
of their food matters deeply. They
champion sustainability, seeking out
local, organic, and ethically sourced
produce. A growing number, 69%,
actively support sustainable
agriculture and consider it a vital
factor in their food choices. From
farmers’ markets to eco-conscious
restaurants, they support a food
ecosystem that nourishes both the
lbody and the planet.

Dining Beyond Borders:
Embracing Culinary
Diversity

The dining table is a bridge to cultures
far and wide. The global consumer
revels in the experience of tasting
dishes from distant lands, celebrating
the diversity of the world’s cuisines.
They seek out restaurants that

offer an authentic taste of foreign
shores, a preference echoed by 77% of
travellers who prioritise experiencing
local cuisine.
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Wanderlust
Chronicles:
Unravelling
the Modern
Traveler's Mind

In a world defined by movement, the modern
traveller emerges as a seeker of experiences,
driven by a deep yearning for exploration and
cultural immersion. Recent surveys indicate that

86% of respondents have upcoming travel plans,

underscoring a collective eagerness to venture
beyond familiar horizons. This narrative embarks
on a journey to understand the motivations,
preferences, and aspirations that shape the
contemporary traveller's quest for discovery.
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Beyond Borders:
Embracing the Global
Playground

For the modern traveller, the world is a
vast and interconnected playground,
waiting to be explored. The allure of
international travel has surged, with
76% venturing abroad in the past
year. Whether it's the cobblestone
streets of Europe or the sun-kissed
lbeaches of Southeast Asiq, these
explorers yearn for the richness of
diverse landscapes and the vibrancy of
foreign cultures.

Crafting Memories Through
Experiences

Memories are woven fromm moments

that engage all the senses, and the
modern traveller is an architect of sensory
tapestries. They seek experiences that
transcend the ordinary, from savouring a
street vendor’s secret recipe to feeling the
spray of a mighty waterfall. A staggering
92% agree that creating lasting memories
is a primary goal of their travels.

The Curious Connector:
Cultivating Cultural
Immersion

In an age of globalisation, the modern
traveller strives to dive deeper into the
heart of local communities. They yearn
for authentic encounters, seeking the
guidance of locals and relishing the
opportunity to partake in indigenous
customs. Research highlights that 88%
believe that authentic experiences with
local communities enrich their journeys.
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Digital Navigators:
Technology in the Modern
Traveler's Arsenal

Technology is the compass that guides
the contemporary traveller. From mobile
apps that chart unknown terrains to
social media platforms that share
stories, these explorers harness digital
tools to enhance their journeys. An
astounding 78% rely on travel booking
websites, while 65% seek inspiration and
advice from fellow travellers on social
media.

Qudo consumer zeitgeist report: Autumn 2023

Travellers today are more than a
mere sojourner; they are seekers of
experiences that resonate deeply with

their souls. Their journeys are marked
by a profound connection to diverse
cultures, a passion for authentic
encounters, and a commitment to
responsible exploration. In every
step, they leave behind footprints of
understanding, forging a path towards
a more interconnected and culturally
enriched world. Their stories inspire,
reminding us all that the world is a
tapestry waiting to be woven with the
threads of our adventures.

The Conscious Voyager:
Navigating with Purpose
and Responsibility

Booking The modern traveller
treads with a sense of responsibility,
understanding the impact of their
footprints on both communities and the
environment. They support sustainable
practices, opting for eco-conscious
accommodations and engaging in
activities that respect local ecosystems.
A notable 82% of travellers consider
sustainability a crucial factor in their

travel choices.
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Ways of Wanderlust

In the realm of travel, diverse paths Familial Footprints
. Recent data indicates that 62% of families form their own unique
converge as seekers embark on journeys . . .

. . cadence, orchestrating trips that resonate with shared memories
to feed their wanderlust. EXP|OI‘II‘\9 the and foster deep connections. From grandparents imparting
varied ways in which individuals choose wisdom to children’s eyes wide with wonder, family travel is a
to traverse the globe offers insight into the tapestry woven with love, laughter, and the bonds that endure.
spectrum of travel experiences. Recent The Group Expedition
data shows that 42% of travellers prefer Recent travel statistics show that for some, the collective spirit

the solo serenade relishing the freedom of group travel amplifies the joy of exploration, with around 48%

to chart their own course and bask in the the symphony of laughter create a tapestry woven from a chorus

solitude of self-discovery. of diverse voices. Together, they paint the canvas of travel with 1 80/

preferring to travel in groups. The shared moments of awe and

vibrant strokes of camaraderie and collective discovery.

The solo experience

For these solo adventurers, recent trends reveal that around 30% of Conclusion wou Id rq t her

them prioritise affordability, seeking budget-friendly destinations As travellers, our journeys may diverge, but they share a common )

that offer unique cultural experiences. It's not just a physical journey, heartbeat of adventure and curiosity. Each path, whether solitary t rqvel I n g rou ps
but a personal odyssey that uncovers hidden strengths and or shared, familial or communal, contributes to the grand tapestry

cultivates a profound sense of independence. of human experience. Recent trends suggest that travellers now

prioritise authenticity and sustainability, adding new dimensions

Qudo consumer zeitgeist report: Autumn 2023




Seasons of
Serendipity

Travel is a kaleidoscope of seasons, each
offering its own palette of experiences. The
ebb and flow of wanderlust are influenced
by the ever-changing tapestry of nature
and the shifting tides of life. Recent data
shows that travel enthusiasts often plan
their trips according to the seasons,
seeking experiences that align with the
time of year.

Springtime Renewal

As recent travel statistics indicate, spring brings forth a sense

of renewal and rebirth, mirroring the traveller's desire for fresh
perspectives and new beginnings. Blossoming landscapes and
temperate climes beckon, offering a canvas for exploration and a
backdrop for personal growth.

Qudo consumer zeitgeist report: Autumn 2023

Summer’s Embrace
Recent travel trends reveal that with the arrival of summer,
travellers seek warmth, adventure, and the vibrant energy
of bustling destinations. It's a time for sun-kissed memories,
where long days stretch into unforgettable nights, leaving
imprints of laughter and shared experiences.

Autumn’s Reflection

As the leaves fall, a sense of introspection sweeps over the
traveller. Recent data suggests that autumn journeys are
marked by a desire for cultural depth, with travellers seeking
heritage and traditions in historic cities. The traveller seeks to
delve into the stories woven into ancient streets.

Conclusion

Through the seasons, the traveller's heart beats in sync with
the rhythm of nature. Each season offers a distinct invitation,
a unique palette of experiences that enriches the journey

of the intrepid explorer. In this dance of time and travel,
memories are woven into the fabric of the seasons, etched
forever in the tapestry of wanderlust.
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Destined Detours:

Unplanned Wonders

In the realm of travel, there exists a
hidden magic that thrives in spontaneity.
Unplanned detours often lead to some

of the most cherished and unexpected
moments of a traveller’s journey. Recent
travel insights suggest that many modern
travellers are embracing the art of
spontaneous exploration

The Unexpected Pit Stop

Recent trends reveal that detours often arise from necessity, such
as missed transportation. In these moments, the traveller embraces
the unknown, stumbling upon hidden gems and unexpected
encounters that breathe life into the journey.
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Close encounters

It's in the unplanned encounters that destiny reveals its hand.
Recent data shows that travellers often find themselves part
of local festivals or celebrations by sheer chance. These
moments often become the vivid strokes that paint the
canvas of travel.

Spontaneous Whims

From deciding on a whim to take a different route to the
sudden urge to explore an uncharted alley, spontaneity
infuses the journey with an exhilarating sense of freedom.
Recent travel statistics reveal that these detours often lead
to discoveries that linger in the traveller's heart long after the
journey ends.

Conclusion

In the tapestry of travel, detours are the threads of
serendipity that add depth and colour to the adventure. They
are the whispered secrets of destiny, inviting the traveller

to embrace the unexpected. Through these unplanned
wonders, we learn that sometimes, the most beautiful
moments are the ones we never saw coming.

By happy
accident, the

traveller embraces
the unknown,
stumbling upon
the unexpected
;epcounter.




Cullnqry Chronicles

Tasting the World

For the modern traveller, the quest for
cultural immersion often begins at the
dining table. Recent travel data reveals
that a staggering 75% of travellers
consider food experiences a crucial
aspect of their journeys. These culinary
adventures weave a tapestry of tastes,
unveiling the rich flavours of far-off lands.

Street Eats and Hidden Gems

In bustling markets and quiet alleyways, travellers uncover a world of
gastronomic wonders. Recent trends indicate that 42% of travellers
prioritise street food, seeking the authentic and unpretentious
flavours that encapsulate a region’s soul. These hidden gems
become cherished memories, etched in the traveller's palate forever.
chapter unravels their preferences for e-learning platforms and
digital resources, reflecting a commitment to lifelong learning.
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Gastronomic Expeditions

Recent data shows that 58% of travellers embark on
dedicated culinary journeys, immersing themselves in
cooking classes and local food tours. These expeditions
are a symphony of senses, where the sizzle of a wok or the
scent of fresh herbs become the soundtrack of discovery

Michelin Stars and Culinary Icon

For some, the pursuit of culinary excellence is a paramount
endeavour. Recent travel statistics indicate that 35%

of travellers seek out Michelin-starred restaurants and
renowned chefs, savouring meticulously crafted dishes
that are as much art as sustenance. These experiences are
a celebration of culinary mastery, leaving an indelible mark
on the traveller's palate.

Conclusions

Through the language of food, the traveller savours the
essence of a destination. Each dish is a chapter in a
culinary novel, revealing the history, culture, and soul of
a place. Recent trends suggest that food has become a
central pillar of travel, inviting us to savour the world, one
plate at a time.
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Wonders of the wild

Nature's embrace

In the heart of nature’s embrace, the
traveller finds solace and wonder. Recent
travel data highlights a resurgence

of interest in ecotourism, with 63% of
travellers expressing a desire to explore
natural landscapes. These journeys
become a reverent communion with the
Earth, a pilgrimage to the untouched
corners of the world.

Wilderness Retreats

Recent trends reveal a growing inclination towards wilderness
retreats, where travellers seek refuge in remote cabins or eco-
lodges. These sanctuaries offer a respite from the bustle of urban
life, immersing the traveller in the symphony of rustling leaves and
echoing bird calls.
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Conservation Expeditions

For many, travel is an opportunity to be stewards of the Earth.
Recent travel statistics show that 45% of travellers actively
participate in conservation efforts, whether it's contributing to
wildlife sanctuaries or engaging in tree-planting initiatives. These
expeditions are a testament to the travellers commitment to
preserving the natural world.

45%

of travellers: \
actively particpatés
in conservation
efforts

The Call of the Wild
Recent data indicates that adventure-seeking travellers are drawn

to activities such as hiking, wildlife safaris, and kayaking in pristine
waters. It's a dance with the untamed, a journey that demands

respect for the wild’s inherent beauty and power. These moments
of connection with nature become imprints on the traveller’s soul.

Conclusion
In the embrace of nature, the traveller discovers a profound sense
of belonging. These journeys are a hymn to the Earth, a celebration
of its boundless beauty and resilience. Recent trends suggest

that travellers are increasingly mindful of their impact, seeking
experiences that foster a deeper connection with the natural world.



Tech and trails

In the digital age, technology has

become an inseparable companion on
the traveller's journey. Recent travel data
shows that 65% of travellers rely on mobile
apps and digital resources to plan and
navigate their trips. This fusion of tech and
travel creates a dynamic landscape of
possibilitiestr.

The Digital Explorer

Recent trends indicate that travellers have embraced technology
as a gateway to discovery. From virtual reality tours to augmented
reality guides, these tools offer a new dimension to exploration,
allowing travellers to transcend geographical boundaries and step
into immersive experience

Seamless Travel

Recent travel statistics reveal that 75% of travellers appreciate the
convenience of mobile check-ins, digital boarding passes, and real-
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Navigating the
Digital Frontier

time flight updates. This seamless integration of technology
streamlines the travel experience, allowing for greater
efficiency and reducing potential stressors along the way.
imprints of laughter and shared experiences.

Capturing Memories in Pixels

In the era of smartphones and high-resolution cameras, the
traveller becomes a storyteller, capturing moments in vivid
detail. Recent data shows that 85% of travellers document
their journeys through photos and videos, creating a visual
narrative that preserves memories for years to come.

Conclusion

Technology has not only revolutionised the way we travel
but also enriched our experiences. It's a tool that empowers
us to navigate the world with confidence and capture the
fleeting beauty of our adventures. Recent trends suggest
that as technology continues to evolve, it will further shape
the future of travel, opening doors to even more immersive
and transformative experiences.

of travellers
HICR1 =

conhvehience of
mobile check-in
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Qudo harnesses the power of zero-party data and advanced
Al to help brands understand their consumers better than ever.
We transform insights into actionable strategies, boosting
conversion rates by 3x on influential platforms like Meta,
Google, and TikTok using our Precision Activation Engine. Bridge
the gap between insight and action with Qudo

Data is great, answers are better

QUDO.AI
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